INTERNET MARKETING How to Get a Website that Works for Your Business
Website Design Brief Template document

The Process
First of all this document assumes that you have read the book: 
INTERNET MARKETING How to get a Website that Works for your Business 
by Nigel T Packer, published by Constable and Robinson, ISBN 987-8-7160-3020-1. 
In particular it assumes that you have set clear business and website objectives (chapter 2); that you have carried out research and are clear on who really are your customers (chapter 4).
Things to remember 

The website design brief is the document that guides the web designers and developers; it is probably the most often referred-to document in the whole web design and development process. All the information that they need about your business should be recorded in the design brief document.  (More detail on this on pages 132 to 137).
There are lots of different ways of developing a website design brief and this document’s contents are based on our research of lots of web design and development companies.  Make sure that you cover all the information that your designer needs – ask them!

Make sure you read the points on things to keep in your head while you are preparing this document (see detail on pages 135, 136, 137).
As detailed in the book, this website design brief template is split into three parts: 
· The ‘essentials’ - the information that you cannot afford to leave out; 
· The ‘desirables’ – which include subsidiary information that will help your designers to do a good job and help them pretend they are telepathic after all; 
· And, the ‘it might be a good idea to mentionables’ which includes the stuff that you might think that the designer team might not necessarily need, but it is better to include than not.
Remember that details are included in the book (chapter 8) the document below references the page or chapter to look for more information, descriptions or guidance.
Good luck with preparing your website design brief and with the development of your business’s or organisation’s website.
(use the tables below to record your information, click in the relevant cell (box) and type your details, the cell will expand to accommodate your typing)

The ‘Essentials’
	
	your business information, click and type below
	for more detail see page…

	A profile of your business 
	

	History
	
	137

	Mission
	
	

	Vision
	
	138

	Where is it now
	
	

	Products and services
	
	

	
	
	

	Company image and/or product brands remember to include copies/examples
	

	Existing Logos or logotype
	
	138

	business stationery
	
	

	brochures, flyers or leaflets
	
	

	Posters, billboards
	
	

	Newspaper or magazine adverts


	
	

	TV and even radio advertising
	
	

	any existing online presence
	
	

	Any plans or commissions in place
	
	

	
	
	

	Future Plans
	

	Business development
	
	139

	Product development
	
	

	Restructuring
	
	

	Acquisitions & mergers
	
	

	Facilities
	
	

	
	
	

	Objectives of the website
	Chapter 3

	Main objectives
	
	139

	Secondary objectives
	
	

	
	
	

	Content Remember samples
	

	Main elements
	
	139-140

	Proposed sections
	
	

	Proposed pages
	
	

	Proposed 
	
	

	
	
	

	External content suppliers Required or already commissioned?
	

	Copywriter
	
	

	Illustrator
	
	

	Photographer
	
	

	
	
	

	Target market 
	Chapter 4

	Existing market
	
	140-141

	New target (for website)
	
	

	B2B or B2C?
	
	

	demographics
	
	

	
	
	

	The Competition
	Chapter 5 

	Industry definition
	
	141

	Main competitors
	
	

	Main players
	
	

	differentiation
	
	

	
	
	

	Scope 
	

	Domain name, hosting etc
	
	141-142

	Updates
	
	

	Online sales
	
	See also objectives

	Database, stock items etc
	
	

	integration
	
	

	
	
	

	Scale 
	

	Estimated no of pages/products
	
	142

	
	
	

	Project constraints 
	142-143

	Timing
	
	

	Milestones
	
	

	Budget
	
	

	
	
	

	Point of contact 
	143

	
	


The ‘Desirables’ 
Details for this start on page 143.  Remember to check that you haven’t asked for anything that is listed in chapter 1, pages 24-25, or in the list on page 144! Note also the warning on page 145, paragraph 2.
	Objective of element
	Description of function
	Reference  or example

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


The ‘it might be a good idea to mentionables’

If in doubt include information, see details and suggestions on pages 145-147
	Potentials, proposals etc
	your business information, click and type below

	Future plans
	

	Market changes
	

	Diversification
	

	Objectives
	

	Expansion
	

	Regional
	

	Anything else that might possibly be relevant, even if you don’t think it is.
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